
With commentary, analysis and listings
on banks stretching from Chile to China
The Banker is the world's prime source
of global financial intelligence, an
indispensable tool for those involved in the
banking industry worldwide and for those who
want to understand the financial implications
of global economic and political events.

“

”Stephen Timewell, Editor-in-Chief

MEDIA INFORMATION
Since it was established in 1926, The Banker
has become the premier magazine and
acknowledged journal of record for the world’s
investment, retail and institutional banking
sectors. Published on a monthly basis with an
ABC certified circulation of almost 25,000*,
the title offers an unrivalled combination of
authoritative news, features, surveys and
heavyweight interviews.  

The Banker magazine comes with the brand
name of the Financial Times Group, and pro-
vides essential reading for the cream of the
world’s financial decision makers across the
banking and corporate sectors.



“The Banker is at the forefront
of the market in providing
cutting edge information for
finance professionals.”
John Varley, CEO, Barclays PLC

EDITORIAL PROFILE

NEWS & COMMENT
> Global News: Up-to-the-minute news from across the spectrum of international banking
> Bracken: Named after Brendan Bracken, founder of the Banker in 1926, this regular column

provides a discussion of viewpoints on improvement of the global financial system.
> Karina’s Kolumn: Interviews with many of the biggest names from the world of international 

finance and politics, recent scoops include Benjamin Netanyahu and Rodrigo Rato

accomplished his edu-
cational mission.

“Can you believe this
country did not have it
[unemployment insur-
ance] before I came
in?” he adds, with a
rhetorical flourish.

What Mr Lagos
refers to as social cohe-
sion is an important
element in his beliefs.
He maintains that with-
out it, Chile will not
maintain its interna-
tional competitiveness.
“It is said we are a good
pupil of the
Washington
Consensus. The second
part is never men-
tioned, that we are a
bad pupil because we
have too many social
policies,” he jokes. “But thanks to those, we have lowered
poverty from 40% [of the population] in 1990 when
democracy arrived, to 18% in 2004.”

Stability and growth
Mr Lagos has hammered home this message – that social
cohesion is crucial – to Chilean employers and industrial-
ists (many of whom are supporters of the centre-right
opposition) and has won them over on the back of macro
economic stability, growth and free trade agreements. The
economy is expected to grow 5% this year and 4.5% in
2005.

Real wages have risen every year for the past 10 years
without a single year of slippage,
even when Chile was growing at
lower rates because of the Asian cri-
sis. The budget surplus is estimated
at 1% of GDP this year. The presi-
dent instituted a policy of running a
structural budget surplus equal to
1% of GDP over the course of the
business cycle, which has had a
counter-cyclical effect in difficult
times. Inflation was 1.1% last year
and 2.2% in the period January-
August this year.

Mr Lagos enjoys telling local busi-
nessmen that the lowering of coun-
try risk on the back of a healthy
economy is effectively a subsidy for
them to the tune of $1.4bn a year
through the differential between the
average interest rate in Latin
America and that of Chile.

“They don’t like to be reminded
of that. But when they say to me:
‘President, we need conditions one,

two, three,’ I say to
them: ‘Don’t joke, you
are getting a $1.4bn
subsidy due to a seri-
ous fiscal policy’,” he
says, taking a bite of
his mixed fresh fruit
dessert.

“That is why com-
panies come here and
use Chile as a plat-
form. Chile is going to
produce jamón
Serrano [Serrano
ham]. Yes sir, jamón
Serrano. They [the
company] have the
right to because they
produce it in Spain.
Because from here
they will export to the
US, Canada, Korea.
That is real.”

The openness of
the country’s economy through a plethora of free trade
agreements with the US, Canada, South Korea and the
EU, has resulted in over 65% of GDP coming from trade.
The US free trade agreement came into force in January
2004. In the first nine months of the year, Chile has
already exported the same amount to the US as in the
whole of 2003.

Meanwhile, the trade agreements have also improved
the mix of its export destinations: around 30% to Asia,
30% to Europe, 20% to the US and the rest to Latin
America.

Although copper still accounts for over one-third of total
export earnings – so far this year reaching 44% due to high

prices – non-copper exports have
been growing at more than 20% a
year.

Higher value focus
Still, there is a need to increase the
value-added component of Chilean
exports. Spending on research and
development is only 0.6% of GDP,
compared with 2.7% in South
Korea.

“I agree that in R&D we are way
below [what some other countries
spend], so we must improve. That is
why we have increased it a lot in my
government, but also why we need
[to levy] royalties on mining. The
amount raised will create a fund for
R&D so that when copper is fin-
ished…’’ he says, tailing off. “I hope
to send a proposal [to Parliament],
which will mean a 3% [royalty] on
sales after taking off the cost of
those sales.”
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Karina’s Kolumn

Interviewing a politician in the
middle of the bombshell of an
unexpected cabinet reshuffle

could have resulted in a lack of con-
centration or, heaven forbid, a cancel-
lation. But over a protracted private
lunch, President Ricardo Lagos of
Chile tucked into his seafood salad
followed by sea bass, spoke passion-
ately about the many challenges fac-
ing his country and ignored the
clamouring press troops packed into
the courtyard of the Palacio de la
Moneda in the capital of Santiago.

The change of cabinet, said the 66-
year-old, was expressly aimed at guar-
anteeing a team that would ensure
there was no drift in his last 18
months in office, but rather one that
would deal with the main issues he
wants to address, including pensions
and health.

“It is not a team to manage the
present. It is one to change the
future,” he said, creating a new,
resounding slogan that Chileans will
no doubt hear often in the run-up to
the December 2005 election. Two of
his former cabinet members are pres-
idential candidates. By dropping out of government, they
can concentrate on the elections and avoid accusations of
conflicts of interest.

Mr Lagos is barred from standing for a consecutive
term, something his four-party Concertación coalition
must regret, as his popularity ratings are over 57%. The
left-of-centre group has ruled Chile since General Augusto
Pinochet lost a plebiscite and stepped down in 1990.

The dictator is still in the news due to a recent court case
but Mr Lagos dismisses him, saying he is “a historic figure
with no influence” and berates me for not being aware that
South Africa’s Truth and Reconciliation Commission was
based on Chile’s.

Historical legacy
However, he is still dealing with Mr Pinochet’s constitu-
tional legacy. Mr Lagos’ aims for his last months in office
include getting rid of some of these remnants, such as the
excessive power of the armed forces in the National
Security Council and the designation of the heads of the

armed forces and ex-presidents as
senators for life. But he admits a par-
liamentary majority to change an
electoral system that almost always
ensures the right-of-centre opposi-
tion wins seats disproportionate to its
votes is not available.

Academic roots
In 2000, when Mr Lagos scraped
into office in the presidential election
run-off, with 51.3% of the vote com-
pared with right-of-centre candidate
Joaquín Lavín’s 48.7%, few could
have predicted his popularity.

As a former academic who
acquired a law degree at the
University of Chile and a PhD in
economics at Duke University in the
US, his manner remains professorial.
His lecture-like answers to questions
are, however, enlivened by the politi-
cian’s technique of raising his voice
to a near-shout and lowering it to a
whisper.

Allied to a host of rhetorical ques-
tions, it is doubtful that his students –
now the Chilean population – could
fail to pay attention. In fact, his

advisers – and even his detractors – argue this is the
bedrock of his popularity. He is intent on explaining the
most complicated issues to all and sundry and does not
pass up an opportunity to get his message across.

The day before our lunch, Mr Lagos was inspecting the
Costanera Norte, a concessionary toll road in Santiago
begun during his time as minister of public works in an
earlier government. Like many of the state projects, it is a
30-year BOT (build, operate and transfer) concession.

“One of the workers said: ‘We want stability; here they
hire and fire us.’ I said to him that in the modern world
there is no stability. That is why I gave you unemployment
insurance. I said to the worker: ‘If you lose your job you
will get it [unemployment insurance] for six months.’ I said
to him: ‘Do you have unemployment insurance?’ ‘Yes, sir,’
[he said]. ‘Did you before?’ ‘No, sir,’ [he said]. He under-
stood. When I explained the story to him, the workers
applauded. If I had said I would dictate a 
law for him not to be fired, that would have been dema-
goguery,” said Mr Lagos, with the satisfied air of having

Life beyond 
General Pinochet

Chilean President Ricardo
Lagos talks to Karina Robinson
about reform and the challenges

ahead of next year’s election 
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The last time the Bank for Inter-
national Settlements (BIS)
brought out its stethoscope, in

2001, the FX heart was found to be
beating rather feebly. But the bank’s
latest survey shows it to be pounding.
Daily turnover shot up from an aver-
age of $1200bn in 2001 to nearly
$1900bn this year, according to BIS.

That represented a rise of 57% (36%
at constant exchange rates), which was

rather more than most anticipated. The
consensus had been for closer to
$1500bn. “We were all surprised,”
admits Mansoor Mohi-uddin, UBS
chief currency strategist. “No-one
expected the jump to be this much.”

The gap was partly explained by the
fact that 2001 was abnormally
depressed, registering a 20% fall from
the 1998 daily average of around
$1500bn. But in 2001, a number of

unusual influences also all came
together at the same time. Chief
among them was the disappearance,
not long before, of 11 European
legacy currencies, to be replaced by
the euro.

That was accompanied by contin-
ued consolidation in the banking
industry and a subsequent fall in the
number of market participants. A
third influence was the onward march
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of electronic broking in the interbank
market. This reduced trading by sim-
plifying the price discovery process
and by reducing the scope for lever-
aged trading.

This year’s survey was carried out,
as before, in April. Fifty-two central
banks and monetary authorities gath-
ered information on turnover in the
spot, outright forwards and FX swaps
markets. In a parallel exercise, they
collected similar data for the over-the-
counter currency and interest rate
derivatives markets, which have
shown even more spectacular growth
since 2001, rising 112% to $1200bn.
Daily turnover in FX derivatives rose
by 109%, to $140bn.

Figures under scrutiny
Because of the way the survey is con-
ducted, some speculate that the
extraordinary increase in traditional
FX trading is due, in part, to the 2001
numbers being unrealistically modest.

Drew Bradford, head of institutional
FX sales at Deutsche Bank, says: “In my
personal view, the 2001 figures were
too low. April 2001 was one of our
lowest turnover months for that year
and, if it was ours, it was probably the
market’s as well. I believe the real
number was more like $1600bn.”

April 2004, however, was “pretty
normal”, he reckons. “So $1900bn is
a real number. The market has defi-
nitely grown, but not by the 59% that
they suggest.”

Whatever the true scale of the
growth, it is visible across all seg-
ments, with spot transaction turnover
up 60% to $621bn, according to BIS.
Outright forwards are up 59% to
$208bn, and swaps up 44% to
$944bn. As a general backdrop, the
markets are more sanguine this year
than they were in 2001, but there 
have been other identifiably specific
developments powering much of this
activity.

One of the most important, by com-
mon consent, is the increased partici-
pation in the market by money
managers, in general, and hedge
funds, in particular. The statistics
acknowledge this by showing that
trading between banks and other
financial institutions rose significantly,
with its share of total turnover climb-
ing from 28% to 33%.

“The higher activity between report-

ing banks and financial customers may
have reflected a sizeable increase in
activity by hedge funds and commod-
ity trading advisers, as well as robust
growth of trading by asset managers,”
observed the BIS report on the sur-
vey’s preliminary results. This is in
contrast to 2001, when hedge funds
were notable by their absence.

Bucking the trend
“Foreign exchange is a counter-cyclical
asset class,” points out Mark Warms,
chief marketing officer of FXall, the
electronic trading platform. “So when
equities lost their lustre, the FX market
became more interesting. For the last
three years, conditions have been right
for the market to take off.”

Noting that the share of turnover
with reporting dealers was down yet
again (as opposed to the increased
share of both financial and non-finan-
cial customers), Mr Warms says that
their place is being taken by asset
managers of one shade or another,
who find FX easy to trade – not least
because margin requirements are
lower than for other asset classes.
“And asset managers are trading more
globally than in the past,” he adds.
The FX market has its own distinct
attractions for traders and speculators,
being both liquid and inefficient,
according to Mr Bradford. “It’s a
good market to trade because it’s very
liquid,” he says.

“It also has participants that are
non-profit seeking, such as tourists,
central banks and corporates. That
makes it inefficient. So capital which
traded in markets that are getting
more efficient has been coming into
foreign exchange.”

Technology driver
Another key contributor to the market
surge has been technology, as more
and more of the smaller, plain vanilla
transactions migrate to electronic
trading platforms. “The rise of elec-
tronic trading has significantly con-
tributed to increased volumes,”
maintains Mr Warms.

Apart from allowing investors to
keep track of positions and margin
changes, it also lets them use more
aggressive black-box trading models,
he says. “And it enables them to put
more volume through the market in a
shorter space of time.” >>
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FX pulse rate picks up
Gauging the health of the world’s foreign exchange market is an awkward business, but every three years
the Bank for International Settlements takes its pulse as best it can. Edward Russell-Walling reports

FX & Derivatives FX & Derivatives

Mansoor Mohi-uddin: ‘No-one expected the
jump to be this much’

Drew Bradford: ‘The 2001 figures were too low’
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In the race to come up with the latest
collateralised debt obligation (CDO)
structure or another kind of deriva-

tive, the secret weapon of advantage
could be grid computing. Million dollar
profits can be earned by banks that reap
first mover advantage in derivatives but
often they are held back by a lack of raw
computing power. Grid computing har-
nesses unused capacity in a bank’s PCs
and servers to get the calculations done
rather than relying on existing main-
frames or supercomputers. It consoli-
dates and allows a measured
co-ordination of computing resource.

“Where you are making a couple of
hundred basis points margin on hundred
million dollar deals and you are bringing
that to market a couple of months early,
the technology cost is meaningless,” says
one technology provider.

Despite that many banks are resisting
change because of their reluctance to
ditch mainframes that have served them
for decades. In the retail sector, where
grid computing can also bring huge
benefits to running such things as ATM
networks, the uptake is even slower.

The outcome could be that emerging
market retail banks that are unencum-
bered by legacy systems will be among
the first players to take advantage of
grid computing. Another solution is to
buy in computing power from an exter-
nal provider – the utility model. How-
ever, bankers complain that some
vendors are not able to provide the serv-
ice they need in this area.

Forging ahead
One bank that is forging ahead with
grid computing is Bank of America
(BoA). Like most banks, BoA has used
the distributed computing model for a
number of years. Andy Sturrock, grid
architect at Bank of America, explains:
“An overnight batch may involve
valuing a portfolio of deals. Typically

that is split into individual deals with
each deal being sent as a discrete calcu-
lation unit. Some deals may be reduced
further – for example in Monte Carlo
valuations. In this way, the entire com-
putation is distributed over multiple
compute engines.”

This simple distributed computing
was the forerunner of grid computing,
he says. He warns that there is a degree
of over-hyping going on in the IT indus-
try and emphasises that grid technology
is just “an evolution of distributed com-
puting. The main added-value factor for

BoA is the dynamic reprovisioning of
resources and sharing those resources
between applications. This enables both
hardware consolidation and cross-busi-
ness line co-ordination”.

In with the new
As a potential usurper to the mainframe
or supercomputer, grid technology is
grabbing the industry’s attention. Dave
Hanley, industry leader, financial services
at Oracle UK, believes it would be “trite”
to say that grid could take the place of a
mainframe. Grid “can turn your 64 PCs
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into a giant mainframe” and there is
“clearly an opportunity for banks to look
at moving off those platforms”, he says,
but the 20, 30 or even 40 years of her-
itage that some banks have with main-
frames makes this development unlikely
for established big players.

However, in emerging markets the
opportunity is more viable, he suggests.
“In emerging parts of Europe, they are
refreshing their infrastructures, which is
the right thing to do because they did
not really have an infrastructure in the
first place. It is going to be interesting to
see what they can do from a banking
platform viewpoint,” says Mr Hanley.

Handling complexity
One company that does believe the
mainframe can be replaced by a grid-
based environment is Paremus. Its prod-
uct, Infiniflow, is an enterprise software
solution that is designed to fuse conven-
tional grid computing with messaging
middleware and business workflows.
According to Dr Richard Nicholson,
chief technology officer at Paremus:
“We can do complex transactional
behaviours, workflow, back office settle-
ment type behaviours. It is a mechanism
by which people could remove main-
frames and distribute those sort of sys-
tems onto a utilitised compute fabric.”

The technology is cost efficient. The
central processing unit (CPU) power of
low-cost servers or PCs (referred to as
“nodes” or “engines”) can be leveraged
across the globe, removing the need for
proprietary hardware to support a mul-
titude of systems. BoA, for example, has
several systems that are sharing comput-
ing resources across the Atlantic.

Failure risks reduced
Another advantage is that the risk of
failure shifts from the “catastrophic”
model to the “degradation” model,
whereby a mainframe can fail com-
pletely but if a CPU fails in a cluster,
the cluster manager can replace it
with an operational CPU while other
nodes continue to run with no loss of
service.

An analogy would be that the loss of a
single brain cell does not affect a per-
son’s consciousness. However, grid tech-
nology is not without issues of concern.

For a start, it is in an early stage of use
at the organisations that have adopted
it. Grid is an obvious choice where a
problem is “embarrassingly parallel”,

says Mr Sturrock. “To value a portfolio
of trades, there is a natural division of
the work: split the portfolio into individ-
ual deals and calculate the value of each
as a discrete computational unit. Where
a calculation moves through various
interdependent states, such as back
office, settlement or reconciliation
processes, they have the potential to be

deployed on grid but that potential has
not yet been fully realised.”

At BoA, grid computing has been
used for the processes that fit naturally,
and the process of applying it to tasks
that are more complex to parallelise has
begun.

Another drawback is that grid can
produce bottlenecks in collecting data,
points out Bob Boettcher, vice-president,
financial services at Platform Comput-
ing. “In a pre-grid environment, you had
a three-tier environment. You had a
client application that communicated

with the calculation engine, and the cal-
culation application needs to get its
inputs from the database – things like
trade data, market data and scenario
data. But with grid technology, instead of
one calculation engine, you can literally
have a thousand calculation engines and
you can parallelise the calculation across
all of them. When you think that all of
those calculation engines need to get
data from the database, the database can
become a bottleneck,” Mr Boettcher
says.

“One solution available on the sys-
tems infrastructure side is called Infini-
band,” he says. “This is a high-speed
switching fabric, providing low-latency
connections between different CPUs in
your grid and also CPUs and data
sources. So the technology can stream
data very quickly from the database into
the application, the calculation engine,
and in some cases that can help to alle-
viate the bottle neck.

“Another solution is to use data
caching – something built into Plat-
form’s Symphony product,” says Mr
Boettcher. “Caches provide access to
data that you would otherwise have to
get directly from the database. Basically,
you move commonly used data to the
calculation engine. So when it needs to
make a calculation, it doesn’t have to go
back to the database.”

As the Tier 1 banks make use of the
model, Tier 2 banks may find it harder
to achieve the same level of deploy-
ment. One technology architect from a
Tier 1 bank says that the concept

The central
processing unit
power of low-cost
servers or PCs can
be leveraged
across the globe

>>
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When the whole is greater
than the sum of the parts
Grid technology underlies many of the utility models of computing mooted to
revolutionise industry. It is being put to use in financial services organisations and in
some cases already providing compute power as a utility. Dan Barnes reports
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IT INFRASTRUCTURES
Do you agree with this statement? 

Traditional IT infrastructures have been a 

barrier to business change. Business requires 

a new IT environment that provides the 

support it needs to continuously adapt to 

a changing market.

Source: Institute of Financial Services, Morse, 

HP and Oracle, 2004
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13%

agree 87%

UTILITY COMPUTING
Do you agree with this statement? 

technology is moving towards a series of 

new utility computing models that will

offer greater business flexibility while 

aligning IT costs more closely to business 

performance.

Source: Institute of Financial Services, Morse, 

HP and Oracle, 2004
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tions, institutional investors and sovereigns on a global scale. Published across 160 countries and with an average of 3.4
readers per copy***, the Banker brings to advertisers an invaluable audience of 80,000 of the world’s most influential finance
professionals.

Recently commissioned research highlights that nearly two-thirds of our readers are instrumental in the purchase of the mis-
sion critical products that sit at the heart of today’s organisations:

> The average annual value of banking services purchased per reader is $86m***
> Average annual Information Technology expenditure among readers of The Banker is in excess of $60m****

The Banker is the most cost effective route to reach this high-value audience.

l CIRCULATION BY ORGANISATION l CIRCULATION BY JOB TITLE

“The Banker 
covers global 
financial & banking
issues very 
well - the things
you have to know
when operating on
several continents.”
Esko Mäkeläinen
– Chief Financial Officer - StoraEnso



GCMS

The GCMS highlights The Banker’s leading position across the banking value chain. The magazine has demonstrably strong
coverage of audiences including Corporate Finance, Debt, FX, Risk Management & Derivatives, Treasury and Custody, all
delivered at a Cost Per Reader unrivalled across the financial press.

* ABC July 2003-June 2004, ** The Banker circulation database, *** The Banker Reader Research 2003 (independently conducted by NSM Research)
**** The Banker Technology Research 2004 (independently conducted by Market Management)
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The Global Capital Markets Survey is the most reliable single source of media information covering the top financial decision
makers in the world’s largest corporations, financial institutions, commercial and investment banks. Conducted by leading 
market research specialist IPSOS, GCMS is independent verification of The Banker’s strength and a demonstration of its high
- and  growing - readership among the global financial elite.

lWORLDWIDE – CORPORATE, BANKS
& FINANCIAL INSTITUTIONS

lWORLDWIDE – BANKS & 
FINANCIAL INSTITUTIONS

l WORLDWIDE – COST PER READER
(ALL ORGANISATIONS)  (£)

lWORLDWIDE – COST PER READERS
(BANKS & FINANCIAL) (£)



TECHNICAL INFORMATION & CONTACT DETAILS

}TYPE
AREA
ONLY
ADS

FORMATS
nHi res PDF / hi res EPS (300 dpi)  – all fonts & pics embedded
n Line Screen = 150
or
nAll files must be compatible with Quark 6 running on applemac
nAll fonts and pictures, which must be CMYK (not RGB)

must be included
n Jpegs must be clearly marked (including eps encoded as jpeg)
n (please note that special Pantone colours must be

matched out of four colour process)

TRANSFER
We also have an FTP / Internet Gateway facility available and
details of this can be made available on request.

EMAIL: louise.cant@ft.com
If emailing your advert please ensure that the file is no larger than
9 MB. Please also ensure to ZIP this file.

Please fax a proof of the ad on + 44 (0) 20 7382 8589
or send a colour laser to:
alternatively please send on CD Rom or Zip Disk via post to:

Louise Cant, Ads Production Dept (The Banker), FT Business,
Tabernacle Court, 16-28 Tabernacle Street, London EC2A 4DD,
England, Tel: + 44 (0) 20 7382 8564

ADVERTISING RATES: SPECIFICATIONS
Colour Black & White Sizes

Full page 4/c (trim size) £10,500 £8,000 Full page type area 182 x 266 mm
Double Page Spread £20,780 £15,800 Full page trim size 210 x 297 mm
Half Page Spread £12,800 £9,400 Full page bleed size 216 x 303 mm
1/2 Page Island £7,800 £5,600
1/2 Page Horizontal/ Vertical £5,600 £4,600 DPS type area 266 x 380 mm
1/3 Page Horizontal/ Vertical £4,750 £3,750 DPS trim size 297 x 420 mm
1/2 Page Horizontal/ Vertical £3,450 £2,600 DPS bleed size 303 x 426 mm
Spot Colour £1,100
Guaranteed Position +10% Half horizontal 131 x 182 mm
Bleed +10% Half vertical 86 x 266 mm
INSERTS Half DPS 131 x 380 mm
Full Run £8,500 Half Page Island 118 x 182 mm
UK & Europe £5,500
UK £4,000 Quarter vertical 86 x 131 mm
Rest of World £3,450 Quarter horizontal 65 x 182   mm
SPECIAL POSITIONS
Inside Front Cover + page 1 £23,000 Third Page Square 120 x 120 mm
Inside Front Cover £12,350 Third Page Horizontal 81 x 182 mm
Inside Back Cover £10,800 Third Page Vertical 55 x 267   mm
Outside Back Cover £13,200

CONTACT DETAILS:

The Banker Magazine, Tabernacle Court, 16-28 Tabernacle Street, London, EC2A 4DD,
www.thebanker.com, fax: +44 (0) 20 7382 8224

INTERNATIONAL SALES MANAGER
Simon Blackmore +44(0)20 7382 8443
simon.blackmore@ft.com

THE MIDDLE EAST 
Luke McGreevy +971 4391 4398
luke.mcgreevy@dubaimediacity.net

TECHNOLOGY & ASIA
Philip Church +44(0)20 7382 8595
philip.church@ft.com

Carl Rosenberg +44(0) 20 7382 8005
carl.rosenberg@ft.com

CENTRAL & SOUTH AMERICA, THE CARIBBEAN
Tanny Ribeiro +351 262 082 805
tannyribeiro@yahoo.com

CEE & CIS
Anton Tsavkilov +44(0)20 7382 8102
anton.tsavkilov@ft.com

WESTERN EUROPE & DEBT/CAPITAL MARKETS
Adrian Northey (Regional Sales Manager)   +44(0)20 7382 8345
adrian.northey@ft.com

Sarah Steel +44(0) 20 7382 8596
sarah.steel@ft.com


